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Case Study

ogury.com

Pierre Fabre, a leading pharmaceutical brand in 
France, required a mobile-first campaign to promote 
its cough syrup during the cold season. It was 
looking for a data safe solution that would enable it 
to understand and reach its precise audience. It also 
sought to create a high impact mobile ad unit that 
would direct qualified traffic to its product page.  

Summary Facts

By partnering with Ogury, the brand was 
able to identify its ideal consumer groups, 
and reach them with an engaging mobile ad 
campaign that achieved outstanding results.

Landing 
rate

Mobile users viewed 
and spent >1min on 
the landing page

CPV (visit) >1min
compared to €32 on 
previous activations

10%
77.59%

CTR8.1%
€2.79
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02ChallengePierre Fabre wanted to promote one of its best selling cough syrups, Naturactive, to ensure it was front of 
mind during the cold season. To maximize performance, the brand wanted to draw on two key strengths of its 
product. First, as it is suitable for the whole family, it wanted to attract parents with young children. Second, 
as it is 100% natural, it wanted to reach a pool of organic consumers.

To achieve this, Pierre Fabre required a mobile technology partner that would enable it to understand the 
behavior of these two key customer personas. And to reach them with a user-focused creative format that 
would encourage engagement with its product.

ogury.com

Results
By partnering with Ogury, Pierre Fabre was able 
to engage with its ideal audiences, with huge 
success. Users who viewed the ad format 
demonstrated outstanding levels of interest and 
engagement, with 10% of targeted users viewing 
the landing page for more than one minute and 
at a CTR of 8.1%. The total Cost-Per-Visit (CPV) 
of users who spent more than one minute on 
the landing page was €2.97, meaning the brand
was able to achieve exceptional results in terms 
of return on investment.

Ogury’s non-intrusive formats allow 
us to attract our ideal customers, 
while creating a premium and 
compelling brand experience. Thanks 
to their technology we can reach our 
target audience in a brand and data 
safe environment.

Olivia Tahar
Media Manager, Pierre Fabre

Solution
Using precious visual insights generated from over 400m consented 

 mobile user profiles, Ogury Active Insights enabled Pierre Fabre to 
uncover the true characteristics of its two main persona groups. This 
included demographics, user journeys across apps and websites, 
and discriminant brands and interests. Ogury then activated its User 
Engagement solution to deliver a recommendation format: 
a proprietary mobile ad that captures the audience’s interest by 
revealing a relevancy score at the top of the screen. To further 
enhance consideration, the user could also upload a bookmark to 
their home screen, that enabled them to easily revisit the content at 
their own convenience.

Recommendation format - Managed (CPC)




